Adults Report Services Were Provided Using Family Centered Principles

*The Performance Standard is 60% of adults report at case closure that services provided to them used family centered principles.

Year-To-Date

Reporting month
p g Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Performance
Family # case closure surveys received from adults 1 0 1 1 0 2 0 1 0 0 0 0 6
Preservation # of surveys indicating family centered principles used 1 0 0 1 0 0 0 1 0 0 0 0 3
In Home % of surveys indicating family centered principles used 100.0% 0.0% |100.0% 0.0% 100.0% 50.0%
—
c Family # case closure surveys received from adults 0 0 0 0 0 0 0 0 0 0 0 0 0
2 Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 0 0 0 0 0 0 0
8 Out Of Home % of surveys indicating family centered principles used
0
. . # case closure surveys received from adults 4 1 3 5 2 2 0 3 2 1 0 0 23
RIS:)nSttZ?’ rgtal‘?‘:/ # of surveys indicating family centered principles used 4 0 1 3 2 1 0 1 1 0 0 0 13
% of surveys indicating family centered principles used 100.0%]| 0.0% | 33.3% | 60.0% | 100.0%]| 50.0% 33.3% | 50.0% | 0.0% 56.5%
Family # case closure surveys received from adults 10 16 3 2 2 4 1 1 5 2 1 1 48
Preservation # of surveys indicating family centered principles used 10 15 3 2 2 4 1 1 5 2 1 1 47
In Home % of surveys indicating family centered principles used 100.0%] 93.8% | 100.0%] 100.0%| 100.0%] 100.0%| 100.0%| 100.0%| 100.0%| 100.0%| 100.0%| 100.0% 97.9%
N
c Family # case closure surveys received from adults 0 0 0 0 0 0 1 0 0 0 2 2 5
2 Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 1 0 0 0 1 2 4
8 Out Of Home % of surveys indicating family centered principles used 100.0% 50.0% [100.0% 80.0%
0
. . # case closure surveys received from adults 0 0 1 4 1 5 10 1 5 7 5 0 39
Rlsl)nstt(z% rgg?:/ # of surveys indicating family centered principles used 0 0 0 3 1 4 5 1 5 6 4 0 29
% of surveys indicating family centered principles used 0.0% | 75.0% [100.0%] 80.0% | 50.0% ]100.0%]100.0%] 85.7% | 80.0% 74.4%
Family # case closure surveys received from adults 0 2 3 4 3 4 3 4 1 6 2 2 34
Preservation # of surveys indicating family centered principles used 0 0 2 4 2 4 3 4 0 4 2 1 26
In Home % of surveys indicating family centered principles used 0.0% [ 66.7% [100.0%| 66.7% [100.0%{100.0%|{100.0%| 0.0% | 66.7% [100.0%| 50.0% 76.5%
™
c Family # case closure surveys received from adults 0 0 0 0 0 0 1 0 1 1 0 0 3
o Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 1 0 1 1 0 0 3
8 Out Of Home % of surveys indicating family centered principles used 100.0% 100.0%|100.0% 100.0%
0
. ] # case closure surveys received from adults 0 0 0 0 4 2 1 5 1 2 4 0 19
Rggnst;% rgt;:’:/ # of surveys indicating family centered principles used 0 0 0 0 3 0 1 3 0 0 0 0 7
% of surveys indicating family centered principles used 75.0% | 0.0% [100.0%| 60.0% | 0.0% 0.0% 0.0% 36.8%




Year-To-Date

Reporting month Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Performance
Family # case closure surveys received from adults 0 1 1 0 1 1 2 2 0 2 0 1 11
Preservation # of surveys indicating family centered principles used 0 1 1 0 1 1 2 2 0 2 0 1 11
In Home % of surveys indicating family centered principles used 100.0%|100.0% 100.0%]100.0%| 100.0%| 100.0% 100.0% 100.0% 100.0%
<
c Family # case closure surveys received from adults 0 0 0 1 0 0 0 0 1 0 1 0 3
9 Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 0 0 1 0 1 0 2
8 Out Of Home % of surveys indicating family centered principles used 0.0% 100.0% 100.0% 66.7%
x
. ] # case closure surveys received from adults 2 4 4 4 2 1 10 3 9 6 5 0 50
REI ntteg I‘gtl on/ # of surveys indicating family centered principles used 2 3 3 4 2 0 9 2 8 5 4 0 42
oster~are % of suveys indicaiing famiy centered principles used | 100.0%| 75.0% | 75.0% | 100.0%| 100.0%| 0.0% | 90.0% | 66.7% | 88.9% | 83.3% | 80.0% 84.0%
Family # case closure surveys received from adults 3 0 0 0 4 3 2 15 1 1 0 1 30
Preservation # of surveys indicating family centered principles used 3 0 0 0 2 2 2 14 1 1 0 1 26
In Home % of surveys indicating family centered principles used 100.0% 50.0% | 66.7% |100.0%| 93.3% |100.0%]|100.0% 100.0% 86.7%
Lo
c Family # case closure surveys received from adults 0 0 0 0 0 0 0 1 2 0 0 1 4
9 Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 0 1 2 0 0 1 4
8 Out Of Home % of surveys indicating family centered principles used 100.0%]100.0% 100.0% 100.0%
nd
) ) # case closure surveys received from adults 2 5 3 7 5 9 3 0 0 0 0 0 34
REI I’ltteg rétl on/ # of surveys indicating family centered principles used 2 4 2 7 5 9 2 0 0 0 0 0 31
oster Lare % of surveys indicating family centered principles used 100.0%| 80.0% | 66.7% |100.0%|100.0%|100.0%| 66.7% 91.2%
c Family # case closure surveys received from adults 14 19 8 7 10 14 8 23 7 11 3 5 129
< Preservation # of surveys indicating family centered principles used 14 16 6 7 7 11 8 22 6 9 3 4 113
o In Home % of surveys indicating family centered principles used 100.0%| 84.2% | 75.0% |100.0%] 70.0% | 78.6% | 100.0%| 95.7% [ 85.7% | 81.8% |100.0%] 80.0% 87.6%
(@]
i Family # case closure surveys received from adults 0 0 0 1 4 3 4 15 3 2 3 3 38
o] Preservation # of surveys indicating family centered principles used 0 0 0 0 0 0 2 1 4 1 2 3 13
% Out Of Home % of surveys indicating family centered principles used 0.0% 0.0% 0.0% | 50.0% | 6.7% |133.3%]| 50.0% | 66.7% |100.0% 34.2%
=
Q . . # case closure surveys received from adults 8 10 11 20 14 19 24 12 17 16 14 0 165
E RISI ntt:eg I‘gtl on/ # of surveys indicating family centered principles used 8 7 6 17 13 14 17 7 14 11 8 0 122
9 osterare % of surveys indicating famiy centered principles used | 100.0%] 70.0% | 54.5% | 85.0% | 92.9% | 73.7% | 70.8% | 58.3% | 82.4% | 68.8% | 57.1% 73.9%
. I # case closure surveys received from adults 22 29 19 28 28 36 36 50 27 29 20 8 332
Statewide a # of surveys indicating family centered principles used 22 23 12 24 20 25 27 30 24 21 13 7 248
programs % of surveys indicating family centered principles used | 100.0%| 79.3% | 63.2% | 85.7% | 71.4% | 69.4% | 75.0% | 60.0% | 88.9% | 72.4% | 65.0% | 87.5% | 74.7%




